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Abstract
Beside the mainstream clubbing scene, governed by electronic music, there is an alternative low-profile one that constitutes the object of our study. Our main objective was to understand the mechanisms of this low-profile phenomenon: its emergence and the practices, motivation and social interaction of its public. During the entire analysis we have tried to place this public, that we later on labelled “the core”, in the wider context of the emerging electro-music scene in Bucharest.
There are several dimensions of this “clubbing” phenomenon: a specific music (electronic), the way people behave and dress, drug consumption, the locations of the events and the main characters that manage them (dj-s, event organisers, etc.).

At the first sight, electronic music is the link that brings all these people together. And it is generally the case for the mainstream clubbing. But for this “core”, things are more complicated than that; the subjects of our study gather together not only because they are interested in this kind of music (the same people were listening to disco or rock a couple of years ago) but because it has to do with a whole life-style rather than a “classical” musical subculture.
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In order to understand the specificity of the clubbing life in Bucharest against Western cases we will first make a brief history of the electro phenomenon and the Romanian one. Then we will define our target and theoretical framework (and argue the utility of seeing this phenomenon as a musical subculture), describe the locations and make an analysis of their public. We will be covering issues like initiatives that stay behind the existence of these locations and events, the characteristics and motivation of people who attend these events and eventually social interaction and life-style.
We tried to understand the general phenomenon of clubbing and we found resemblances between clubbers and British initiated subcultures such as skinheads, teds, mods or punks. The first “real” clubs, that contained more than a jukebox or a record player, “belonged” to the teds and mods. The increased popularity of rock and pop music during the 60s led to a boom of clubs. That period could be characterized by a split between the clubs with record-music and those where a music band was hired to perform live for the public. This division conducted to the difference between “dance” music and “rock” music. But the “parents” of the actual type of clubs were born in the 70s: the “discos” or “discotheques”, where the not only the music was important but also the design of the venue. The DJ slowly became a central figure for the public, starting to use new technologies and mix the records. This was the dominant type of clubs (but not the only one because rock and punk music had their own establishments) until the end of the 80s.

In the UK, “house” music appeared in 1987, imported from Ibiza (Spain), and gave birth to the contemporary “club culture”. Shortly after that, the old discos became unfashionable for the public and promoters of house music and they started to look after alternative places such as open-air spaces, warehouses or industrial buildings. This was practically the birth of “rave parties”
. Thousands of people came to these parties to dance (and additionally take “ecstasy”, the most fashionable drug at that time). These parties took place in the main American and Canadian cities as well as in Europe. Electronic and rave music started to entail mass movements but, shortly after their “debut”, this kind of parties were forbidden. The main reason was drug consumption, but the noise and disturbance they produced were also playing an important part, so house culture moved back indoors. The number of outdoor parties decreased drastically but they still exist informally: the participants are usually announced through word-of-mouth, mailing lists, etc; changes have also occurred in the labelling of this phenomenon: “By the early 2000s, the terms “rave” and “raver”
 had fallen out of fashion, particularly in Europe. Many Europeans went back to identifying themselves as “clubbers” rather than “ravers”. It became out of fashion among many electronic music aficionados to describe a party as a “rave”, perhaps because the term was bastardised. Some groups preferred the term “festival”, while others simply preferred to call the events parties”
.    

Clubs started to become more “specialised” and to be classified according to the subtype of electronic music they offered (drum and bass, jungle, etc.). The role of the DJ became more and more important for directly attracting its public.  

As far as we have noticed since we started this research, in this very moment Bucharest follows the Western countries’ model regarding the existence of electro clubs where the main importance is accorded to the dj. There is no division of clubs according to a particular subtype of electronic music, so the scene is not very specialised (yet). The reason could be the recent popularization and spreading of this music in Romania / Eastern Europe).
During our research (September 2004 – February 2006) we witnessed an extraordinary boom of the Romanian electro scene. When we started this project, there was no publication on this topic. “Clubbing Mag”, the first clubbing magazine in Romania was launched in April 2005 with the following mission statement: “on the Romanian market this kind of magazine is necessary because during the last year the number of special events in the clubs of Bucharest increased from 1-2 to 3-4 per week and in the other important cities there is at least one event per week”
. Nowadays “Clubbing Mag” has a competitor in “Nights.Ro”, the second publication.

In a study published in Capital
 in 2005, an important business magazine, showing the musical preferences of Romanians, (at national level, 15+ years old), dance / disco music had a public of 40 % and 60% from the 15-29 years old, out of which 38% listen to this music on the computer. It is not specified how many of these dance / disco fans listen specifically to electronic music. The results of the Barometer of Cultural Consumption
 2005 place the percentage of electronic music listeners (also at national level, 15+ years old) somewhere between 1,7% and 2,7% (according to the first or second preference). Although we find these percentages rather small for the boom of this phenomenon during the last couple of years, we underline that this is still a very small scale issue we are talking about.

The number of web sites dedicated to electro events also increased (www.nights.ro; www.drumandbass.ro; www.clubbing.ro; www.tmbase.ro), together with other websites where electro events are promoted (www.thewebclub.ro; www.synthplants.ro; www.kristal.ro). We have also browsed a large number of clubs, some of them with a very short existence, that promote this kind of music (The Web Club, Studio Martin, Kristal, Cuando, Space, The Office, Temple, Malibu, Glam, Desire, Monaco Lounge, Gossip, Amsterdam, Bamboo, Embryo). Moreover, in the second part of our research we noticed that pop-rock and punk clubs (Underworld, B52, Expirat) started to promote one or two special electro nights per week. Most of the dj-s from the International Top 100 (Tiesto, Sasha, Paul Oakenfold, James Zabiela) came to mix in Romania, some of them several times.
In Mamaia (Black Sea resort) there are several clubs that host only electro events throughout the whole summer (both Intl. Top 100 dj-s and Romanian dj-s are invited); Timisoara hosts  two festivals (TMBase), one in autumn and one, less known to the public, in spring (48 hours). Two other festivals take place near the Danube shore every summer (e.g. the Synthplants Ekzit Festival).
The profile for the electronic music fan is the following: young male, speaks English, French and possibly other foreign languages, does not live alone, rarely watches the news or political shows but watches documentaries very often, earned a lot of money last month (September 2005) and has high personal income, tends not to think of himself as religious and lives in a large or very large city.

There is a projection of the foreign electro events and an association with clubbers from abroad at the Romanian clubbers. Two main foreign electro festivals caught the attention of Romanian clubbers, the “Sziget” Festival in Budapest and “Exit” in Novisad, Serbia and Montenegro. Compared to other similar events (e.g. Ibiza, Amsterdam, Berlin), the success of these two festivals is also due to their geographical proximity. Many clubbers start to think of them one year in advance and save money throughout the whole year to go there. This can also be seen as some kind of initiation or ritual because a real clubber should go at least once to Sziget, it is the Mecca of regional electro scene. Many people meet there and start hanging out together and continue their clubbing life in Bucharest. There is also the question of meeting foreign clubbers and identifying with them. “Clubbers in Bucharest definitely see themselves as part of a global phenomenon. That's precisely why it's so popular. People think that they're doing something Western and modern and new. In fact what they're doing is very very derivative and very very dated”. (m, 25, dj)

Beside all these public and mainstream events, publications and web sites, there are several low profile
 events that take place in houses (usually old / “abandoned” or without clear legal status), warehouses or factories, in the outskirts of Bucharest, at the countryside or on the Danube shores. The target of our research is the public of these low profile events in the broader context of the clubbing scene.
Regarding the academic approaches, when club culture started in the West it was always seen as a subculture, and this attitude continued when clubbing was no longer such an underground activity. So there is no contradiction between being able to talk about club culture AND, at the same time, viewing it as a subculture.

The literature on subculture emphasises that “subculture is a compromise solution between two contradictory needs: the need to create and express autonomy and difference with the (main) culture and the need to maintain the identifications with this same culture.” (Cohen, 1972) Subculture can also be seen as “an imaginary set of relations – the raw material out of which they are constructed is both real and ideological; it is mediated to the individual members of a subculture through a variety of channels: school, the family, work, the media, etc. Moreover, this material is subject to historical change.” (Hebdige, 1991)

Throughout the literature that we covered, we can resume the main characteristics of subcultures.

The culture and the subculture are bound together as much through difference as through similarity and constitute different levels of the same social formation. Individual subcultures can be more or less conservative or progressive, integrated into the community, continuous with the values of that community or extrapolated from it, defined against the parent culture. It is through the distinctive rituals of consumption, through style, that the subculture at once reveals its secret identity and communicates its forbidden meanings. It is basically the way in which commodities are used in subculture which marks the subculture off from more orthodox cultural formation.

Much of what finds itself encoded in subculture has already been subjected to a certain amount of prior handling by the media. The relationship between the spectacular subculture and the various industries which service and exploit it is notoriously ambiguous; after all, such a subculture is concerned first and foremost with consumption; we should avoid making an absolute distinction between the ideological and commercial manipulation of subculture. The subcultural stylistic ensembles - those emphatic combinations of dress, dance, argot, music, etc. - bear approximately the same relation to the more conventional formulae (“normal” suits and ties, casual wear, twin-sets, etc.) that the advertising image bears to the less consciously constructed news photograph.

The communication of a significant difference, then (and the parallel communication of a group identity), is the point behind the style of all spectacular subcultures. Subcultures are expressive forms but what they express is, in the last instance, a fundamental tension between those in power and those condemned to subordinate positions and second-class lives. This tension is figuratively expressed in the form of subcultural style.
Recent approaches of the club culture issue critics to the subcultures paradigm, traditionally started by the Centre for Contemporary Cultural Studies (CCCS) in the early 70’s. “Sub-cultural theory cannot be applied carte blanche to youth today, it is invariably the case that the perspective has been too easy dismissed and stereotyped” (Hollands, 2002); Hollands disapproves of the subculture’s potency to explain youth cultures in their integrity. Hall and Jefferson also admit that nowadays subcultures “…may be less significant than what most young people do, most of the time” (1976).
The concept of lifestyle
 seems more appropriate; it is broader than subculture and potentially takes into account the notions of consumption and consumer culture. It also allows, more than a mainstream club culture, a diversified scheme of styles and cultures “countered by social divisions and transitions”.
It is interesting to see how these characteristics and critics of the (music) subculture fit the phenomenon we have been researching in Bucharest. 
Bucharest clubbing life is characterized by clubbers with different motivations, a relatively big number of events (but still modest compared to Western capitals like London, Berlin or Paris), drug use and high prices. The reasons why people go to such events are either linked tot their musical taste (electronic music), their lifestyle or to trend/fashion in general (people who just want to show-off). All this doesn’t differentiate the Bucharest scene from the Western world. But there is one variable that seems to make the whole difference: affording to be a clubber and its implications.

In the West, clubbing has been generally accessible; it is a way for middle and lower class people to escape the ordinary life during the weekend. The actually non-existent Romanian middle class cannot afford to pay expensive drinks and entrance-tickets or buy brand clothes: “Clubbing imposed itself in a tragic way as a vibrating and happy answer to that selfishness created by the ’80, the period of excess. By the time house music started to be heard, in 1988, with its Summer of love, this music meant love, communion, breaking all the social barriers. Instead of going to dance in a businessman’s disco people were conquering empty storehouses or running to the countryside to do it - illegally, for free, and, most important, together. In contrast to these dance orgies, today clubbing is as interesting as masturbation - it is a boring and egocentric custom (…). The Romanian clubs (…) are, due to the unfair Romanian class system, full of businessmen that look like the actors from the Godfather movie, young girls that take maximum advantages from their charms and expats
 (…). So I have to thank for the end of the clubbing era”.

As Robert Hollands, Angela Mc Robbie’s article
 turned out to provide a more appropriate theoretical framework or at least a “softer” approach to our research.

Her main argument is that throughout more fields of the youth life of nowadays in the creative sector there is a “network sociality” which is influenced by the persistent impact of dance and club culture. This way of behaving in the club is translated even in the work-field and it is the happy or unhappy intersection between the transformations of the liberal-capitalist economy and the work market mixed with the access of youth to club culture and the importance of it in their lives. (Castells, Harvey). This “network sociality” is also marked by de-specialization, by the intersection with Internet working, by using creative capacities provided by new media, by the rapid growth of multi-skilling, etc.

The dance/rave culture that came into being in the late 1980s as a mass phenomenon has strongly influenced the shaping and contouring, the energizing and entrepreneurial character of the new working scene. The level of self-generated economic activity that “dance-party-rave” organizations entailed served as a model for many of the activities and fields of life after the 1990s. The intoxicating pleasures of leisure culture have now, for a certain sector of the under 35s, provided the model for managing an identity in the world of work, a whole symbolic panoply of jargon, clothes, music and identity.

We think that clubbing, especially for our target “core” of people in Bucharest, has more to do with a certain life-style as Hollands puts it or a way of living and working that McRobbie calls “network sociality” than a subculture. Interesting features of some studied subcultures can nevertheless be applied to this case, especially the element that differentiates the punk subculture: the idea that “cool” and beautiful people are not foreign or exotic stars, but the young audience itself. This somehow post-modern or hedonistic characteristic of punk can apply to clubbers and particularly to this “core” we have been focusing on.
The clubbing scene in Bucharest

The places and events
The reasons for choosing most of the locations are simple: the pilot research revealed them as key locations (most informants mentioned them) and doing participant observation in there was easier for “cosiness” reasons. First we tried to focus on one club, The Web Club, two unconventional locations, “Tra la la” House and “La Ota”; later on we included in our research-map another club (Frame), a museum (MNAC), a third party-house (Photosonor) and a former factory (Test Point). More similar places may exist in Bucharest as throughout the last half of the research we witnessed a remarkable boom of locations that joined our initial map.
We started our research in The Web Club, one of the most famous and probably the oldest electro club in Bucharest (in March 2005 it celebrated 8 years of existence). The importance of Web in our research is confirmed by the interviews and the data provided by all our informants. “I went to Web for the first time, in ’96, and I was fascinated because I had no idea there was such a club in Romania where people listened to that kind of music.” (event-organiser, 40)

Since its existence The Web Club organized mostly parties with Romanian dj-s or electro bands. This club has a very interesting strategy of promoting unknown dj-s: anyone can go to the bartender with their music and if he likes it one can be a dj for the night. Thus Web is a very important trampoline for a lot of beginners and, very important, talented dj-s. This also follows the punk philosophy we rediscovered with clubbing: anyone can be or become a star, you are the one who makes the music, etc. There are some events where people from the audience are allowed to mix just to see what it feels like.
It would come very often during the interviews or simple conversations with clubbers that “The Web Club is not any more what it used to be: it spoiled itself” (f, 28, clubber) and switched from that initial remote, underground, cosy atmosphere to a more public and glamorous one. This departure-point location that used to be the pivot of the whole “electro-underground” scene has gradually lost importance and is less and less frequented. The explanation is the boom and diversified types of the new locations. “At some point it is clear that there was a migration in the sense that when I organised a party, The Web was empty” (event-organiser, 40)
Frame came as a surprise to our clubbing-map. It is owned by a very famous young Romanian actor and two of his friends and located in a central but hidden block of flats, as opposed to “Tra la la” House or Web, placed on large boulevards. Frame is not easy to find even if it is a public Club, not an informal location. This place was quickly integrated in the locations-map and the dj-s that mix here, as well as the public, are the same as in the other places we had studied. The owners are part of this “core” and easily publicised their club to their friends and acquaintances making its awareness / inclusion for / by this public very quick.
The two initial unconventional places, the party houses “La Ota” and “Tra la la” host irregular / informal events with a selected public. These events are announced on existing mailing lists, exclusively in the case of “La Ota” and mostly in the case of “Tra la la” House where advertising in a local magazine and the Romanian MTV channel is also a strategy. The reduced publicity does not mean that the entrance is forbidden for non-members of the mailing lists (although there are events where members are required to register).

At “La Ota” the owner of the house is also the event organizer. The place is regularly registered as a club but this information is disclosed in order to give the place a low profile flavour and to keep a certain control over the public. Most events are irregular (except the “Thursday soup”) and some are based on a particular concept (theme-parties); these two characteristics differentiate “La Ota” from other places. Normally there is no entrance fee and apparently no control at the door. But when asked if there are bodyguards, the owner replied: “It is denigrating to call them that; they are a couple of friends who do this for money. Fortunately people who come here do not engage in conflicts.”
The parties organized at “La Ota” look more low profile. The only thing that makes one not feel at a private party is the (paying) bar. The whole atmosphere makes the parties here calmer and cosier. The decoration of this basement gives the impression of a normal house inhabited by a family; there is even a nice kitchen where soup is made for everyone now and then. This soup even turned into the theme or pretext for a very interesting event. Every Thursday evening there is a crowd of about 70-80 people, Ota’s friends and friends’ friends, this crowd being also part of the “core”. The owner chose to do this event on Thursday because it is a week day but close to the weekend and people already start thinking about partying and getting in the weekend mood, so having a drink and a soup is a good “introduction”. The idea worked very well and people transformed it in a habit very soon. 
The public of “La Ota” gets there through the dj-s’ mailing lists. Ota keeps this location low profile also for space reasons: “It is a small space where I cannot bring more than 200 persons… the dj-s have in their databases over 300 persons, so it’s fine. At one party in April with 500 people I got scared by the dimensions of this story and stopped the parties till autumn.”

“Tra la la” is the second party-house on our map. In the beginning it had an ambiguous legal status; now it is a rented house with an unknown future (restored or simply torn down because it has a high risk of collapsing at an earthquake). Being an inhabited house, “Tra la la” has nothing cosy as “La Ota”; apart from the graffiti-s on the walls, one can even notice “no drug consumption” warnings, the toilets are approximate, etc.
In the beginning “Tra la la” parties were not very successful and not very organised. After a few parties, the “Tra la la” organisation became partner with another association, namely Photosonor Soundlight. This second association came with the concept “Substil” for parties, the music and the people. “Tra la la” secured the infrastructure (house, bar, etc.). The place started to be more and more popularised: beside the dj-s’ mailing-lists, advertising through flyers, posters in the streets, commercials in local magazines, Romanian MTV was part of the strategy. A database with party attendants was created: “I made a database. With a dictaphone. I went to the people that came to the first party and I asked their e-mail addresses. I asked them if they liked it there and they said yes, we would like to come again. Plus the dj-s that automatically draw their public wherever they go.” (m, 26, event organiser,)

After several parties the two associations split again but “Tra la la” kept the “Substil” concept: two dj stages (with different subtypes of electronic music, i.e. drum and base versus techno) where several dj-s mix during the party, the projection room and the chill-out room in the mansard. The same party goes on for both weekend evenings (Friday and Saturday). The entrance ticket is quite expensive and there are bodyguards at the door, mainly for “face control” rather than for assuring the security. This face control is more important than we had thought and we will come back to it later.
“Tra la la” became so visible / famous that two Romanian stars / VIPs decided to have their wedding party here, in this non-conventional place.
After splitting with with the “Tra la la” Association, Photosonor Soundlight continued organising events in another rented house (“Photosonor” House) close to the “Tra la la” House. This is the last party-house in our research and it only hosted three parties.
Conceptually the new location was not very different from “Tra la la”, two dj scenes, a chill-out space, a projection room, a bar. As one organizer told us, the main difference was the qualitative one: “ forst of all the the attitudes changed, it is more specialised; the party on Friday is completely different from the one on Saturday; downstairs is different than upstairs and there is a cinema: short-underground movies (…); and the quality, DJ Vasile came and mixed super cool stuff and he came super prepared.” (m, 26, event organiser). Another important thing is that unlike “Tra la la”, “Photosonor” House tried to maintain a low profile: the target people were exclusively the ones in the organisers’ database.
MNAC, the National Museum of Contemporary Art, was opened in October 2004 inside the famous “Casa Poporului” (Ceausescu’s Palace) and became quickly one of the locations from our map. Different events are organised here, from art exhibitions or magazine launchings to concerts and festivals; at these all events we saw the same faces as in Web, Frame, “Tra la la” or “La Ota”.
TEST Point is a former socks factory that hosted its first party in the last week of our research. It has a completely different concept and it is the most underground location of this map. This former factory gives the feeling of a pioneer rave party location we described in the beginning of the paper. We also consider discovering and attending this party a personal success in terms of integration in the clubbing scene: it was popularised through word-to-mouth and exclusive mailing-lists. 
There is a single scene where several dj-s mix during the night, the bar is placed together with the chill-out room; the entrance ticket is quite expensive; we also found out that the organisers rented the place for three years, argument for regular activity at TEST Point.
Private parties

The so-called “private parties” that we encountered during our study are typical for a small part of the clubbing people. These people (“the new generation”) are younger than ‘the core”, usually students with no or part-time jobs. “First of all these parties are held so we can do whatever we want and listen to whatever music we want and then this parties can bring you money.” (m, 23, clubber) The parties are organised in rock clubs, usually on Monday’s. Any club owner knows that Monday is the worst day of the week for profit, so organising a party brings clientele and fills an otherwise empty evening. Therefore, after the first party, the owners realised it was very convenient for both them and the public. Moreover, after-hours parties started to be organised. The same story happened in another club in Bucharest. The funny thing is that after a couple of parties the owners realised how profitable this “electro business” was and extended it to every Wednesday. So now one can go to an electro party in two of the most famous punk / rock clubs in Bucharest.
Private parties are also characteristic for periods when nothing is going on in the city (August is representative), so clubbing people gather with friends and neighbours, find a place and get someone to mix the music. Sometimes Romanian dj-s events are associated with more private, cosy parties: “one would say it is a gathering of friends who mix some music, just like that, for fun; and it goes really nice”. (f, 26, clubber) Overall private parties do not necessarily reflect a stronger clubber feeling, rather a stronger interest in this kind of events.
We can try to structure or categorise the places and events they host under the larger umbrella mainstream versus underground
 / low profile.

· formal / informal status (official status - The Web, Frame or MNAC versus informal spaces used as sites for different events – “La Ota”, “Tra la la”, “Test Point”)

· frequency: spaces used continuously (Web, Frame) and spaces used only for special events (MNAC, “La Ota”, “Tra la la”)

· prices and their inherent consequence on the targeted public (very expensive clubs versus affordable places; the sites described are affordable places for the people who frequent them even though they would be considered expensive for an average public; sometimes mainstream clubs can be even more expensive)

· the way of promoting the event / place: public (flyers, magazines, posters, web sites) - Web, “Tra la la” House, MNAC versus word-to-mouth, mailing-lists and sms (“La Ota”, “Photosonor”, “Test Point”)

· the organiser: a club versus a party-house owner, an event organiser, a dj or an association of people created for this purpose; exterior target-public (“Tra la la” Events) or organising events for themselves included (private parties, “Photosonor”)

· the event: people-oriented, namely party or “gathering” (e.g. “Thursday Soup” at “La Ota”) versus performance-oriented (art exhibition, magazine launching, concert, festival)
Obviously these categories may mix: one of the informal places is promoted in magazines and has media partners (“Tra la la” House). The Web Club, even being a formal club, is perceived as a friends’ place and hardly a public space: “not the kind of place that gets noticed when passing by… it is not like people see it and think: I wonder what is like in there.” (m, 25, dj) So all the locations we described have both underground and mainstream characteristics but the link between these locations is their public, this “core” that makes the subject of our research. The public is mainly the same: this core that we found in all these locations and various other people that differ according to the specificity of the event.
The choice of the locations was eventually dictated by this core; there are different degrees of participation of outsiders according to this mainstream-underground mix of characteristics (formal-informal, public-low profile, etc.). But our main interest is in the practices, motivations and characteristics of the core.
The people

Our main interest is to find the way our subjects are positioned in the large mass of people who go out and spend time in different kind of clubs. In order to understand these people the first insight is given by their practices, not only inside the club, but also outside. These practices will conduct the argumentation to the motivation and specificity of this public.
At the general level people who go to the mainstream clubs make the distinction between real and fake clubbers. Musical knowledge and taste remain the most important distinction sources. “A real clubber is one that comes for music and not because he heard that Tiesto
 was coming and he is famous. A real clubber must know how to make the distinction among subtypes of this music. He has to know: that is drum and base, this is dub. This is a real clubber. And he has to have a history; I have been listening to electronic music for years. I go to Bulgaria if there is some dj I appreciate.” (m, 26, clubber)

The general belief is that the majority of people don’t have this musical knowledge: “ if I go tonight to Martin and ask half of the club if they know at least one song mixed by the dj, I bet they don’t…” (m, 30, event organiser) 

Attached to this main “real-fake” distinction, there come the appearance and behaviour. The last two criteria are sustaining the musical one. So after the music, the next important thing associated with a clubber and his lifestyle is his look: “I'm thinking sunglasses, fairly cheap looking distressed jeans - jeans with tears, patches - tight tee-shirt.” (m, 25, dj) One’s first impression when going for the first time to an electro club is that people in there live in a different world; they are not the people you see in the streets. Trendy people dress very “funky” and “hip”, with expensive clothes combined in very original ways; they also have special accessories and hair styles. “A funny example: the boy who works at the shop in my girlfriend’s block of flats saw me with my hair in a mullet... and he immediately said to me: 'House!'. For him, having a mullet was a sign of being a clubber.” (m, 25, clubber) The importance attached to their looks is obvious, as in any case of music subcultures. 
Clothes can also have an “inclusion” role: Sometimes dj-s give details about the way of dressing for a certain event: “Wear punk / wear funky / wear ’80 / wear black and white”. The persons who are not on the mailing list but do show at the event are not familiar with these requirements. The trendy clothing rule does not always apply: some clubbers prefer to spend the money on the entrance ticket and drinks rather than clothes.

The clubbers’ behaviour is very connected to this real-fake issue; persons who think of themselves as real clubbers told us that “the others”, those who come for reasons different than music, do not dance near the dj-s but stay and watch them from a distance. Moreover, some of them come with dating intentions that are highly unrealistic in the dance arena. 

Speaking about the dj, on this musical scene we are studying he is a very important character; he acts as a marketing instrument by attracting his public. Moreover, when an event organiser chooses a certain dj he automatically selects the public. The music and the dj are the ultimate criteria for attending an event. Every dj has his loyal public and the relation with the dj is not unilateral: some dj-s have mailing lists and send invitations to their public.
Together with this “being a clubber” issue, a specific interest for low profile events and locations is typical for the “core”. We can explain this strong criteria by the importance of the social networking. A mainstreamer does not have access to the low profile, mailing-list events, he goes to well known places and events: only the big parties with well known dj-s and largely media promoted. As opposed to mainstream clubbers, this core has access to the low profile locations we described. The case of Tra la la parties is a very edificatory one: during our research the place got more and more publicised, mainstream clubbers and a lot of outsiders started to frequent it and the party-house lost its “low profile” features. As a consequence the core stopped attending the events at Tra la la, regardless the quality of the music or the dj-s that were mixing. Moreover, for some party organizers and actors of the electro-scene, quitting Tra la la was a statement against its association with the electro phenomenon which a brought a lot of negative consideration upon the last one in the media: “I saw it on the news, at some point all this underground electro movement was associated with Tra la la where people were pissing on the walls… I got pissed off that all the underground scene equalled Tra la la, not true” (m, 30, event organiser)
After all these observations, the only hypothesis we can launch is that what this “core” does outside the club is the actual drive of the whole phenomenon. Mainstreamers go with the music and the dj but, for the core, the location goes hand in hand with the social aspect, which is their main motivation and changes the subculture into a whole lifestyle. Recent studies have shown that “… more exclusive places act to separate this group from the more traditional mainstream, providing an atmosphere for networking, socializing and meeting…” (Hollands, 2002)
This core is homogeneous and the cause is a simple one: only a few hundred people appear on the dj-s and organisers mailing-lists. The homogeneity is given by their similar social status (occupation, money, background, age). The musical knowledge and clubbing lifestyle are of no use for those who want to be a part of the core. Not even knowing the locations themselves is helpful. The information concerning the events (which are irregular) is received by the mailing-list members, meaning the core, and spread by word-to-mouth or e-mail to friends or colleagues from the same social streams. This core has a lot of a social network.
As we were saying earlier, low profile is not restricted to private locations but felt also in public spaces like Web, Frame or MNAC, locations advertised through magazines, flyers and websites. This brings us to the fact that the boundary between audience and event organisers is impossible to set as they all belong to the same network. The same persons switch from audience to owners and event organisers, e.g. Frame’s owners or the organisers of most MNAC events are part of the loyal public of “La Ota”.

Most of the event organisers do these things primarily for themselves, for their own pleasure, beside the commercial gains. “It all started here, I wasn’t desperate to organise and make money, but I thought it would be better to make my own events. If I could convince some more people to join, even better!” (m, 30, event organiser) Some event organiser express their wish to be simple consumers, but then the offer for the type of events they want would be very limited.

Going back to the concept of private party, it is a very puzzled example that can illustrate our argument: these parties are called “private parties” but anyone who pays the entrance ticket is accepted, regardless how they got there. So the party is “private” only because it’s the organisers’ party and they decided more or less upon the guests. When asked about the label “private party”, the organisers answered: ”because this is our party!”
Another example that illustrates this migration is the last event organised at MNAC (Rokolectiv); Sunday evening when the event was over, the core spontaneously gathered at “La Ota” for an after-party even though no such thing had been organised.

These examples of low profile locations where the distinction between organiser-producer and public is shallow do have a Western equivalent: “Examples of more underground alternative provision include warehouses, house parties or squats, where the link between production and consumption is literally indistinguishable” (Chatterton, 2002).

Back to this core, one should probably ask by know “ok, but who are these people?” We will try to briefly outline the kind of positions these people are in, their social status, occupation, wealth. “We come from approximately the same world. We work in similar fields, so I can identify with the others and they are not indifferent to me. [the fields]: media (press, film-industry, music), advertising, there is a group of people that have to do with art, more or less veritable, generally creative people; some architects, but not many. That’s about it.” (f, 24, clubber); “There are many from advertising, actors, musicians, dancers, journalists” (m, 40, organiser); “Web is a place full of fumuri (“fum” means smoke but “fumuri” also characterise a snob person) in both senses of the word. It is a place for junkies, freaks, snobs, arrogant, blasé and talented-creative persons”.

Work and training in style occupations and the new cultural economies (…) may help produce very different youth identities than traditional service employment like retail and office-work. Those employed in similar occupational strata may differ in their leisure choices from mainstream or just try to achieve social status through consumption of a more premium lifestyle. This environment and the premium lifestyle constitute the main motivation for this core; there is no strong intrinsic motivation or ideology according to the musical subcultures paradigm. Most of this people do not feel like some kind pf community “… there is no value here, everything is reaction. This subculture swallows everything that is not mainstream. I mean… if you run away from other music, you bump into Web, I think… because you have nowhere else to go. What I know is that there is no value-system. But still, getting in this network is based on more than superficial criteria.” (m, 27, clubber)

From our informants and participant observation, the average age of the “core” is somewhere over 25 years, higher than the mainstream clubbers age
. When “Photosonor Soundlight” split with “Tra la la” Events, in the audience of their first party the majority was in their mid 20s- early 30s. These people often speak about having similar backgrounds, as far as the schools they attended. This “core” might be a group of former colleagues from 3 or four 4 main highschools in Bucharest; the professional background is not the only drive, this socialisation has a history that goes back to the teenage period, which also explains the similar age of this public. We can talk about a generation, the first one that turned from rock to electro. 
Listening to electronic music reshaped the relationships within the old groups of friends. Most clubbers we interviewed told us that “before” going to this kind of clubs they were listening to another kind of music (especially rock music) and were going to rock clubs: “I was listening to Depeche Mode and rock music. A friend told me to come to a “dj-ala” and I laughed at him. But it caught me, you know? I realised how cool it was and I stopped going to the rock clubs” (m, 26, clubber). It is though important to mention that not all of them quitted the old locations, some of them still go to those clubs for old time’s sake or for a different kind of fun, to dance or to socialise. Places like “Fire” (the most famous rock club in Bucharest) are a frequent alternative for clubbers.

We can state that the change of social status and friends determined a change of music and club taste: “I changed my options concerning the clubs because of my daily friends; with my old friends I still go from time to time, randomly in Fire but just for a drink, not particularly to have fun”. The idea is that these people see their old friends more seldom and share their spare time with new friends. The average number of old friends that clubbers kept from their rock-period is a quarter. But what we find very interesting and somehow contradictory is the fact that nobody spoke of making new friends at these electro events. The ritual is to go to a club with your group of friends and stick to them. Clubbers meet new people, change phone numbers in many situations and socialise because, after all, this is one of the main purposes of being there; but they almost never make new friends: “We tried to maintain a relationship, we went out with these people outside the club but it didn’t work. We meet in the clubs, say hi to each other, dance together but that’s all. I don’t know why. If I went alone I would find for sure somebody to stay with in the club; because we are not so many we have started to know each other. I know I will see them at the next event, why should I call them? I call and get out with my best friends” (f, 25, clubber). As the spare time is limited (most of the clubbers work) this passion for clubbing enforced some relationships and broke some others. But as a practice, clubbers do not hang out together for other activities (cinema, sports, eating out).
We focused on this core as the subject of our study, but, probably with the exception of La Ota, there is an auxiliary audience that gets to these low profile events. This auxiliary public is made out of students, again in creative fields, a more heterogeneous audience and not always financially independent. “Some of them still live with their parents; some of them steal from home to buy K. Some sell drugs. I don’t think you can put all these in the same drawer.” (m, 27, clubber). This nucleus is not totally segregated from the mainstream clubbers or auxiliary audience. The “exclusivist consumption” and social networking is not the only drives of their nightlife; many low-profile clubbers also frequent mainstream clubs because they are the only ones who have the financial power to bring famous foreign dj-s. Again, this should not give one the idea that low profile places do not take into account the importance of the dj: “music is very important; the choice of music is selecting your public”. In order to gain the desired audience, the organisers try to invite their favourite dj-s. Let’s not forget that the dj is the main link between the space and the public because of the mailing lists.

The mailing lists contain untargeted persons and the information is spread at a much wider audience than the core “target”. The uncontrolled heterogeneity has an impact not only on the structure of the audience but also on the organisation process: here comes the moment where a very important character must be introduced: the bodyguard. We were surprised to find this person even in an exclusivist place such as “La Ota”, even though the owner characterised them as “buddies who are doing this for money”. This is also a proof of the “auxiliary” audience. Even though the clientele is selected, surprise elements may occur, which brings us to the “face control” issue, an important job of the bodyguards. Basically some of the most trained persons to recognise a clubber from this network is the bodyguard.
“R: I noticed that the bodyguard is carefully measuring you

E.O.: He knows, that’s what he has been doing for so many years now, changing so many clubs…
R: He knows the whole public?
E.O.: he knows…

R: I was afraid he wouldn’t let me in, I was dress inappropriately

E.O.: Oh, no, he doesn’t have such problems, you can come undressed, he knows who goes in and who doesn’t.”

Moreover, an entire commercial clockwork was revealed to us also by the bodyguard. When there is no public in a club the bodyguards find out from one another whether there is some event in another place. For a mainstream club a low profile event can completely ruin the profit for one evening. Our description may seem like naively leaving aside the whole economic issue, but it is obvious that apart from him being in the audience, the low-profile events organiser still has a very specific purpose: the profit. All these locations are somehow gain-oriented and dispute this “core” of people that makes the object of our study. This profit-oriented issue is best reflected in the price policy. All the analysed places have high prices and sometimes high entrance fees which contribute to the selection of the public. Combining a first round selection by the mailing list with a price “brushing” seems to work pretty well. When he describes his audience, one of the organisers includes the financial status in the profile of a participant, which shows the importance accorded to this issue: 
“R: can you make a description of this type… people who listen to this music are like this and like that…

E.O.: I cannot do this… well it depends… yes; these are generally people that have money. They either come from wealthy families or they earn enough money in order to be very open. More or less.”

The event organisers and owners discourse about attracting the same public (which in the end is not a very large, some hundreds, but very open minded and with a strong financial power) tries to hide this dispute behind the “small niche” curtain. The explanation might be that these event organisers have not realised the boom of the electro scene during the last couple of years, they do not cease the competition. Their arguments are based mainly on a better and more sophisticated offer compared to potential competitors.
Moving further to the occidental practice that goes with clubbing, drug use, we tried to find a possible link of these low profile places and the restrictive legal conditions of drug consumption. This issue is inherent to any study concerning club-culture and our initial difficulties in accessing this “core” of people were put on the possible practices of drug-use inside these locations. Hiding drug-related issues could be a way of enforcing a closed group: self-protection by maintaining relationships only with the persons one can trust. At that point of our research it was very difficult to have an adequate insight because people are generally afraid to speak about drugs. People mentioned drugs mostly when discussing after-hours parties; apparently one of the reasons why this kind of parties disappeared or failed was indeed drug-use. Private parties are also events to which drugs are associated, together with the link between subtypes of electronic music and different categories of drugs / the sophistication of drug-use: “club culture? It starts growing, I think it already exists. Yes, it is developing together with drug use. I mean quality drugs started to appear, I dunno… I mean from quality grass to… everything excluding heroin. Heroin addicts do not go to clubs to dance because they are not really able to… And if they go, they sleep in the toilet, so they don’t really know what is going on. Ecstasy professionally made. LSD is still rare and very expensive. Anyway, for people with a certain level and a lot of money there is something going on, some kind of society. They have their own language, codes, they have everything they need.” (m, 26, clubber)

Conclusions

When we started this project our purpose was to make an overview of the electronic music scene from Bucharest. We chose The Web Club as the entry point of this scene and wanted to build a map for this phenomenon. Our research has been developed in the same time as the boom of clubbing; we started to hunt the new and exclusive places that kept appearing and we were slowly driven from the mainstream to the low profile places and automatically to the analysis of what we later on called “the core” (formerly labelled “trendy people”, “network”, etc.); our attention was captured by the same people that we saw in all the low profile locations and that we had first saw in Web.
Restraining to the “core” was a lucky switch, even though we did not necessarily aim at it, because keeping the initial overview intentions would have made this research a pure ethnographical one. On the other hand, the slice we chose seemed very interesting and new and not covered by the rich Western literature which was focused on the subculture paradigm.

In the beginning we followed the “subculture” label for the Romanian clubbing phenomenon. But after gathering fieldwork data and several analyses we changed the approach and saw the whole phenomenon in a different manner. There is such a thing as Romanian clubbing but it has a different pattern than the Western clubbing and the concept of “subculture” could be just partially applied. We cannot say anything clear about the mainstream new generation of clubbers that has been formed meanwhile and has grew up with this music, but we can state after this research, that for the pioneers of Romanian clubbing, the “core” we kept describing here, things are not about being a subculture. Moreover, this is a pretext for our research to be, among other things, a critique to the romanticism and wishful thinking of those who wrote about subcultures. The economic variable is extremely important for subcultures also and it sure made the whole difference and proved to be the main drive of our case-study.

Later readings also opened to us a new perspective of this phenomenon through the lifestyle approach. The intoxicating pleasures of leisure culture have now, for a certain sector of the under 35s, provided the model for managing an identity in the world of work, a whole symbolic panoply of jargon, clothes, music and identity. Briefly, we think that clubbing, especially in Bucharest, has more to do with a form of life-style, a way of living and working that McRobbie calls “network sociality” than a subculture. This approach is also offering us a link between the cultural consumption and the economic facts. 

The electronic music scene in Romania is a quite expensive one for the young people who would like to attend it and, as a consequence, the Romanian public is different than the “ravers” from previous literature. Moreover, the “electro-boom” has developed in the same time both mainstream and very specialised locations, as opposed to the Western world where ravers and mainstream exist since the 80s but specialised locations have only started to appear recently. Having chosen this “specialised” niche, we discovered many common elements with the foreign scene. There was a tendency of the youth studies (including club culture area) to neglect the “inequality, segmentation and special separation amongst differing consumption groupings”. There are strong connections between the labour market divisions and cultural identities in the night time economy. (Hollands, 2002) We think that Hollands’ arguments and conclusion that states the “existence of special divisions and socially segmented consumption patterns among different youth groupings” gives us a theoretical and correct frame for analyzing the Romanian case. As far as we noticed, all these are clear examples of the importance of young identities in night time economy that “exploits the existing cleavages in the population and segregates young adults into particular spaces and places”. The existence of our core, a sophisticated and elitist public, with an important financial power, has met with the existence of economic actors smart enough to provide low profile spaces to attract this clientele. Moreover, these economic actors / organisers are themselves consumers of this “lifestyle” and there is no clear distinction between provider and consumer. This public is not just a passive one that can be easily manipulated for it is frequently an economic agent itself. The low profile locations and events are also providing the right environment for the social networking of this core: people with the same educational and professional backgrounds and social status.
“In Bucharest, the Progressive House scene has been responsible for introducing electronic music to a much wider audience. It's very similar to what was happening in the UK during the mid-late 90s, but on a smaller scale. Bucharest's perverted class system means that ordinary people cannot actually buy into the clubbing lifestyle like they could in the UK. In the UK and in the West a lot of very working class youths lived to dance and take ecstasy. In fact clubbing began as a very working class thing: the biggest clubs are in ex-industrial centres where the rates of poverty and unemployment are very high. I'm thinking about Cream (Liverpool), Gatecrasher (Newcastle) - very very deprived areas. Clubbing was a kind of escapism from a fairly mundane, horrible existence. In Bucharest it is the opposite... the House scene is dominated by very middle class kids who can afford to pay 10 Euros to see an act, to buy drugs, to drink Red Bull. It’s a very divisive scene. If you look at the club owners who are behind the scene, they're often deeply unpleasant people with very dubious business connections.

So yes, there has been a big evolution... five years ago these people were listening to rock or latino. Now they're listening to house; however, I don’t think that Bucharest is 'behind' the West. It’s more that it is following an entirely different course of development. And the class system is what is driving this development.” (m, 25, dj)
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� Rave is “an all night dance event where dj-s an other performers play electronic dance music and rave music”;  (source: Wikipedia, the free encyclopaedia)


� Consumer of rave music


� Wikepedia 


� Source: Dragos Bucurenci in “Media & Advertising”, no. 893, year V, 18th of April 2005


� Capital, nr. 13/ 31 March 2005 (result of a research made my Mercury Research)


� A research of the Center for Research on Culture, the cultural policies subdivision of the Ministry of Culture and Religious Affairs


� idem


� We have chosen to use the label “low profile” and not “underground” at the suggestion of an event organizer; for him these events could not be characterised as underground because they did not involve unknown names:


Researcher: so you are organizing these events because you want to support the “underground”


Event organiser: but... this is not underground


R: why isn’t it underground?


E.o.: well, I don’t know… what underground? These dj-s haven’t been underground for a long time now, none of them is. Underground would have been – as a concept – if they were completely unknown. And if they called their friends, I just provided the equipment for them, they payed the entrance fee, and the rest would be their problem. This is organised… to me it doesn’t look underground at all…





� “… active expression of “a way of life” and “the outward expression of an identity” (Hollands, 2002)


� people who work abroad, in this case foreigners who work in Romania


� WILSON, Tom.  Stay at home. Elle Magazine, November 2004, p. 42


� “Club to companies: notes on the decline of political culture in speeded up creative worlds”, published in the “Cultural Studies” Review no 16 (4), 2002


� Short methodology note: we used mostly participant (and non-participant) observation and interviews with different actors of the clubbing scene (clubbers, dj-s and event organisers). We used only participant observation for a long period of time, doubled by internet research and analysis (there are many web sites where we could analyse the forums’ content, comments upon the parties or dj-s, etc.). We added interviews only in the later months. The research team also included, beside the authors, three students in Political Science at SNSPA Bucharest: Cristina Colotelo, Viorela Popa and Valeriu Antonovici. We selected specific locations and specific people for reasons that will be explained throughout the analysis.


� Mainstream vs. underground according to Wikipedia: “Mainstream is, generally, the common current of thought of the majority. It is a term most often applied in arts. It includes something that is ordinary or usual, something that is familiar to the masses, something that is available to the general public. The mainstream includes all popular culture, typically disseminated by mass media. The opposite of the mainstream are: subcultures, countercultures, cult followings and underground.


� Tiesto is a famous Dutch dj that used to be world’s number one for a long time


� The mainstream clubbers we mention in this article are a younger generation; as an organiser best puts it: “nowadays we can speak about a Romanian club culture because the young generation is already growing up with this music”. 








