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Aims:
The aim of the present research is to analyse clubs (also open air events related to the club culture) as places, which people use to play certain roles according to what they want to achieve and in what sense they want to show themselves. In relation to that clubbing may be easily compared to playing acts in the theatre and making performances on stage. Thus, it is argued that in this case Goffman´s “dramaturgical approach” is a quite clear or even self-imposing metaphor. So, for instance, in every club one can distinguish stage (which is a stage itself!), decorations (different, depending on the character of the club),  music, actors, audience etc. 
Objectives:
The research will be focused on three main issues, which are, certainly, mutually related: performance, rule and actors.

· The first one is a performance itself. According to Erving Goffman, people act because it helps them define the situation and orientate themselves in social expectations. Thanks to the arranged behaviour, shaped by settings and audience, the actors try to “impress” the others and evoke desired reactions. Playing, they may wear different costumes, use different props and social codes, which will be also an object of analysis. 
· However, in order to play well and, what is the most important, effectively, the actors must know the rules (norms, values etc.) of particular place and audience. The rules are connected also with the relationship between originality (extravagance etc.) and group conformity, which is a very important issue in club culture (see the previous report). 
· Finally, the research will be aimed at the actors (clubbers) while not at stage. It is interesting who they are, how the club culture is related to their everyday life and if the “stage norms” and patterns of behaviour  may be applied outside the club. It is worth mentioning that the actors are, in the same time, the spectators so the interviewees will be able to provide a double-perspective talking of they participation in club events. 
Activities & Methodology:
The actual project will be preceded by pilot research, which is to be focused on verification of the theoretical presuppositions and research techniques (questions of interviews, analysis of short sequences filmed on sites etc.). As the present project is a sort of continuation of the last year research, a great deal of work is already done. 
The research will start with construction a theoretical model based, on the one hand, on concepts concerning mundane interactions, auto-presentation, risk behaviour etc., and on the other hand on elements collected during pilot research that can be incorporated in the above mentioned notions. As for the detailed techniques, in the process of collecting empirical data various methods will be employed: participant observation, interviews (taped or/and filmed) with clubbers, DJs and club culture activists, questionnaires, filming on club parties, press and library research. Moreover, the internet fora will be monitored and/or used as direct technique of eliciting information.  
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